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PORTRAIT DIGITAL

207 Screens

42 Universities

• Top of the range screens

• Dynamic opportunities

• Social media feeds

• Screen Takeovers

• Interactive

• Special builds

• Sampling baskets

• 1 in 6 SOV (10 second slot)

Busy student environments

•  Stonegate Common Rooms 

• Pubs specifically for students

• Close proximity to campus

• High 90 min average dwell time

• 1 in 6 SOV (10 second slot)

Aberdeen, Bath, 

Birmingham, 

Bournemouth, Bristol, 

Canterbury, Cardiff, 

Colchester, Dundee, 

Durham, Edinburgh, 

Epsom, Exeter, Glasgow, 

Huddersfield, Leamington 

Spa, Lincoln, 

Loughborough, Kingston 

Upon Hull, Oxford, 

Plymouth, Preston, 

Sheffield, Southampton, 

Southend on Sea, York.
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“The Rockbox portfolio of digital OOH within 

Universities was the perfect platform for Netflix to 

promote relevant content amongst young adults.

The audience and opportunity were both clear and 

allowed the brand to talk directly to our core 

consumers in trusted and familiar environments.

Each project has been a smooth and successful

process and the Rockbox team have always 

delivered above and beyond expectations.”
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